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GREENOLOGY

Naming, Visual Direction,
Logo, Restaurant Materials




OPTION 1

NAME

greenology

WEBSITE

greenologykitchen.com

OPTION 2

NAME

balanced leaf

WEBSITE

balancedleafcafe.com | balancedleaf.com

OPTION 3

NAME

plantery

WEBSITE

planterykitchen.com | eatplantery.com






©
cnolo
PLANT-BASED QJ) PLANT-BASED

KITCHEN KITCHEN



GREEN
BRAND COLOR 1

PMS 2265

RGB 101 127 82

CMYK 62 33 78 15

HEX #657F52

GOLD
BRAND COLOR 3

PMS 7510

RGB 219 157 90

CMYK 14 41 74 O

HEX #DB9D5SA

PINK
BRAND COLOR 2

PMS 503

RGB 231 202 199

CMYK 8 21 15 O

HEX #ET7CACT

OFF WHITE
BRAND COLOR 4

PMS 454

RGB 245 241 235

CMYK 3 3 6 O

HEX #F5F1EB

TINT 25%

Cako
Black

ABCEDFGHIJKL
MNOPORSTUVWXYZ

abcedighijkl
mhopqrstuvwxyz

WESTMOUNT
LIGHT

ABCEDFGHIJKL
MNOPQRSTUVWXYZ
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LUCY BUFFETT'S LULU'S

Foundational Branding












MATCHA MAGIC

Starter Pack
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STRANGER
WIDE

HAND
CRAFTED SLIM

BRAND FONT 1

ABCDEFGHIJKLM
NOPQRSTUVWXYZ

ABCDEFGHIJKLMNOPQRRS
TUVWXYZ

BRAND FONT 2

OTRANGER SLIM

ABCDEFGHIJKLM
NOPQRSTUVWXYZ

ABCDEFGHIJKLMNOPQRS
TUVWXYZ

BRAND FONT 3



SUNDAY'S DESSERTS

Starter Pack












LEXEND TERA
REGULAR

ABCDEFGH LI KILM
NOPQRSTUVWXYZ

aqlo-cidietf odn: i kel m
hopgrstuvwxyz

BRAND FONT 1

MINIMALUST
SMALL CAP

ABCDEFGHIJKLM
NOPQRSTUVWXYZ

BRAND FONT 2

BRICE BOLD

ABCDEFGHIJRLM
NOPQRSTUVWXYZ

abcdeighijkim
nopcgrstuvwxyz=

BRAND FONT 3



TASSO BISTRO

Starter Pack
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ZENGA
MeDIUM

ARBCDEFGHI]JKL
MNOPQRSTUVWXVYZ

abcdefghijkl
mnopqgrstuvwxyz

BOUCHERS
STAND

HBCDEFGHIJRL
MNOPORSTUUWRYZ



GOOD LOOKIN'

Starter Pack
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DONCASTER
REGULAR

ABCDEFGHIJKLM
NOPQRSTUVWXYZ

abcdefghijklmnopgqrs
tuvwxyz

TRADE
GOTHIC BOLD
EXTENDED

ABCDEFGHIJKLM
NOPQRSTUVWXYZ

abcdefghijklmnopqrs
tuvwxyz
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MOODY'S TIRE

Brand Audit + Marketing Plan
and Foundational Verbiage
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THE LOOK

Foundational Branding
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TRI-STAR SPORTS AND
ENTERTAINMENT

Visual Direction







BIG FISH

Foundational, Logo,
Mighty Website, - Social Pack






YOUR POSITION

the long &
short of it.

We turn revolutionary ideas into reality
through custom software development.
Through our expertise and diligence,

we help business leaders harness the
limitless power of technology to solve
complex problems and achieve their vision.

LONG

We turn revolutionary ideas into reality
through custom software development.

SHORT

POSITIONING STATEMENT







4% bigfish






IS poorly
written code
hurting your
business?




TRUDY'S

Foundational Branding
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HEIDI POCKET









COMPLETE HOSPITALITY SUPPLY

Mini Website






D'CORA'S CUSTOM CAKES

Environmental Branding
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BAKERY + BISTRO

custom cakes
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AM

RIT PALACE

Menu Updates



bse Water. Coconut. Saffron.

ULFI
stachio. Almonds. Rose Syrup.

ANGO ICE CREAM
2sar. Dairy. Honey.

ASMALAI
bttage Cheese. Rose Water.
ardamom.

ANGO CHEESECAKE
ream Cheese. Mango Mousse.
monds. Graham Cracker Crumbs.

ESSERT PLATTER

ulab Jamun. Kulfi. Mango Ice Cream.

BEER

taj
corona

yuengling
heineken

SOFT COCKTAILS

mint cucumber soda
shikanjvi

tamarind lemonade
lychee spritzer
ginger peach soda

flavored daiquiri

budweiser
bud light

michelob ultra

RED WINE

sula vineyards shiraz, india
columbia crest merlot, washington
josh cellars cabernet, california

la crema pinot noir, california

chateau de marsannay bordeaux, france

WHITE WINE

sula vineyards chenin blanc, india
barone fini pinot grigio, italy

rodney strong chardonnay, sonoma
barton & guestier pouilly-fuisse, france

kim crawford sauvignon, new zealand

BUBBLES

cavit prosecco
moet imperial
dom perignon

BY THE GLASS
chardonnay

pinot grigio

riesling

sula vineyards chenin blanc, india
cabernet sauvignon

merlot

pinot noir

sula vineyards shiraz, india
moscato

sangria

cavit prosecco (bubbles)
chandon (bubbles)

desserts

RICE PUDDING
Basmati. Cardamom. Nuts.

GULAB JAMUN
Rose Water. Coconut. Saffron.

KULFI
Pistachio. AlImonds. Rose Syrup.

MANGO ICE CREAM
Kesar. Dairy. Honey.

RASMALAI
Cottage Cheese. Rose Water.
Cardamom.

MANGO CHEESECAKE
Cream Cheese. Mango Mousse.
Almonds. Graham Cracker Crumbs.

DESSERT PLATTER
Gulab Jamun. Kulfi. Mango Ice Cream.

cocktails
tiger eye

Tequila. Lime. Cucumber. Cayenne.

crazy jatt
Scotch. Cardamom. Drambuie.

cucumber rus’
Gin. Cucumber. Mint. Lime.

mango monsoon
Vodka. Mango. Bitters.

tequila walla
Tequila. Citrus. Lime.

elephant mule
Vodka. Ginger. Lime.

bombay yacht club

Rum. Blue Curacao. Lemon. Mint. Basil.

indian summer
Rum. Melon. Pineapple. Lime.

ginger whiskey m
Whiskey. Ginger. Mint. Lime.

bengali sour
Amaretto. Lemon. Sugar.

tipsy lassi
Infused Rum. Mango. Dairy.

tamarind margarita
Tequila. Tamarind. Lime. Salt.

lychee martini
Vodka. Lychee. Bitters.

vodka shikanjvi
Titos. Lemon. Himalayan Salt. Sugar.

RED WINE

sula vineyards shiraz, india
columbia crest merlot, washington
josh cellars cabernet, california

la crema pinot noir, california

chateau de marsannay bordeaux, france

WHITE WINE

sula vineyards chenin blanc, india
barone fini pinot grigio, italy

rodney strong chardonnay, sonoma
barton & guestier pouilly-fuisse, france

kim crawford sauvignon, new zealand

BUBBLES
cavit prosecco
moet imperial

dom perignon

BY THE GLASS
chardonnay

pinot grigio

riesling

sula vineyards chenin blanc, india
cabernet sauvignon
merlot

pinot noir

sula vineyards shiraz, india
moscato

sangria

cavit prosecco (bubbles)
chandon (bubbles)

29.95
31.95
41.95
48.95
102.95

BEEFK

taj
corona

yuengling
heineken

shikanjvi

tamarind

ginger pe



GYRO REPUBLIC









MASALA WOK + TIKKA SHACK
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WOCKIN

KEWAKDS |

EARN
DOUBLE
POINTS

AND GET FREE FOOD
TWICE AS FAST!

WOCKIN

REWARDS

Garlic Naan 25 Points

MASALAWOK

Samosas @) 50 Points

Mango Lassi | 50 Points

Vegetable
Spring Rolls

75 Points

Masala Fries | 75 Points

Chicken
Lollipops

90 Points




CHASTAIN-SKILLMAN

Surveying Outreach Sales Piece












CHASTAIN-SKILLMAN

Environmental Branding






CORE WEALTH ADVISORS

Microsite Rebuild






CORE WEALTH ADVISORS

Brand Support



PLAN

financial planning questionnaire

PERSONAL INFORMATION

State of Residence Date of Birth Marital Status State of Residence Date of Birth Marital Status

CHILDREN, GRANDCHILDREN OR OTHER FINANCIAL DEPENDENTS

Full Name Relationship Date of Birth Full Name. Relationship Date of Birth

PLAN

financial planning questionnaire

_— INVESTMENT & RETIREMENT ACCOUNTS
CURRENT INCOME Brokerage, IRA, 401K, etc

Investment Accounts— Description & Type Annual Additions .
Employer Salary

RETIREMENT INCOME

social security benefits

Are You Eligible? Oves ( AN OUTDOOR EVENT

Benefit Age Month PL AN
Please attach a copy of your most rece, nancial planning questionnaire
Frmarhecrydimarra 2y of planning g

TUESDAY, MARCH 9TH, 2021

BANK ACCOUNTS
ANNUITIES & PENSIONS LIFE INSURANCE CONCERT
Asset Description Account Description Group Life or Term Life? () Group () Term Group Life or Term Life? () Group () Term
) performance
o Amnual Premium Value S Annual Premium Value $ Concerti Grossi
Whole Life Policy? QOYes OnNeo Whole Life Policy? OYes ONo hosted by
Imperial Symphony
Annual Premium Value § Annual Premium Value $
formation related HOME & VACATION PROPER] Orchestra
to retirement income
Asset Descrption Disability Policy?
° time
PLAN 7:30 PM
- Annual Premium _ : S
visit COREWEALTH.com | call s6JY financial planning questionnaire
where

Long-Term Care Policy?
Mortgage Description

Polk Museum of Art
Grounds at Florida
Southern College

o RENTAL PROPERTIES

Annual Premium

—) Street Address Annual Property Tax Amount
LIFE & RETIREMENT GOALS
LIVING EXPENSES

List a total of your monthy expenses, NOT including City | State | Zip Code Annual Property Insurance Amount COCKTAILS

Estimated Current Value Annual Maintenance Expense time
6:30 PM
visit COREWEALTH.com | call 86| Purchase Price Monthly Rental Income where
Polk Museum of Art
Purchase Year Vacancy Rate Sculpture Garden at
other information (inheritance expected, Florida Southern College
CLOSELY HELD BUSINESS cocktails and hors d’oeuvres

will be served

Type of Business — LLC | S Corp | Partnership Annual Income

space is limited. please reserve before March Ist.

Estimated Current Value Annual Distribution Income

visit COREWEALTH.com | call 8¢ Year Acquired

COREWEALTH.com ‘ call 863.904.4745 | fax 863.940.4790 ‘ find 124 South Florida Ave, 4th Floor, Lakeland, FL 33801




CORE WEALTH ADVISORS

Brand Essence Book






GLOBAL GRAB

Persona Development







GLOBAL GRAB

Website Gallery







GLOBAL GRAB

Digital Assets
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IMAGE SURGICAL ARTS

Updated Menu + Brand Guidelines



VIMAGI

) SURGICATA 5

MEDICAL SPA SERVICE MENU

Our surgical services require a complimentary consultation

SPA & SKIN TREATMENTS LASER, LIGHT &§ OTHER ENERGY-BASED TREATMENTS

CHEMICAL PEELS VEIN THERAPY MICRONEEDLING

Superfical Pec Mini Facial Sclerotherapy 350 snd up

ZO Stimulator Peel ZO0 Brightening Fac Broken Capillarics $49 and up VIVACE MICRONEEDLING
WITH RF

Z0O 3-Step Peel Dermaplane Facial
Cherty Mol i
eriect Tee 1-Hour Custom Fac ace $649

Spider Veins $99 and up
Face (3 SESSIONS)

AESTHETIC SERVICES Elluminate (1 TREATMENT)
Face/Neck $799
i inti i . Elluminate (3 TREATMENTS)
Waxing, Brow, Lash Tinting, Lash Lift Hydrafacial Booster $ Face/Neck (3 SESSIONS)
Tweeze * Brightenol
L ERBIUM LASER
Lash Lift $150 + Dermabuilder
Tint (both) HydraFacial Keraviy Depth of Peel Hands (3 SESSIONS)
Treatment (3 TREATM
esmenomeny
Lip/Chin Wax
ADD-ONS TO $149 & up Choose Any 3 Areas

Cheeks

N Hydrating Mask tment f PRP Add-On
ose — P atment for
Chemical Peel Mole Removal $199 & up

MICROBLADING Microdermabrasion PLASMA TREATMENT

Dermaplane VAGINAL REJUVINATION
Lst Session Plasma Pen $599
Extractions and up
o | B

NON-SURGICAL FACELIFT LGE

INJECTABLE TREATMENTS
]

INJECTABLE PRICING

Botox (per unit) $12 Male Enhancement ¢ LASER HAIR REMOVAL -

g rr
. . Ears
D t it
ysport (per unit)

Xeomi it
comin (per unit) UpperLip | $49&up  Backof Neck $129

Restylane (per syringe) Chin )
Juvdsem Vs Pl Front o Neck
clmvollaG e etrion. (95 ne bl blyputon 55

Restylane Refyne (per syringe) Juvederm Voluma (p Sideburns 49 Hands
Versa (per syringe) Kybella (per vial) 6 SESSIONS = $345

Sculptra: Face (per vial) Non-Surgical Injecta Be{“’“ﬁ‘ Eyebrows Toes
Sculptra: Body (per vial) $749 Facial with PRP (Glabella) 6 SESSIONS - 95
!

Female Sexual Enhancement Shot 9 | Non-Surgical Breast

PRICES SUBJECT TO CHANGE LASER HAIR REMOVAL

WOMEN'S PF

LASER HAIR REMOVAL
M PRICING

P (615)499.4224 | IMAGESURGICALAR  [Rallams s |

2416 21st Ave S. Suite 301 | Nashville, TN 37

diont bk s
o



CONCORD

Mural Wall









MOODY'S TIRE

Ongoing Marketing Support






| NO.1 F NO. 2

STRANGE FAVORING
SOUNDS A SIDE

If you hear squealing Does your car pull to one
or grinding noises side when braking? This
while braking, your can indicate worn brakes,
brake pads may need to a malfunctioning caliper
be replaced. or low brake fluid.

F NO. 3 | NO. 4

“SPONGY” DASHBOARD
BRAKES ALERTS

If your brake pedal Your electronic

presses down too diagnostic system could
easily, there may be signal an underlying
too much air in the brake issue, so be
hydraulic brake lines. mindful.

If you have any doubts or concerns, we

can help. Our ASE-certified technicians

will restore reliability to your vehicle so
you feel confident on the road.

Book Appointment

Shop Tires Shop Lift Kits

TIRES

YOU CAN

TRUST

FIND TOP BRANDS
AT COMPETITIVE PRICES

~
<
ZBRIDGESTONE
|
KELLY IK§ TIRES irestone UNIROYAL

BFGoodrich

We carry a wide selection of the
industry’s leading tire brands so you
can get the best possible fuel economy,
performance and handling.

Shop Tires

MOODY’g

EST.TIRE 1944
& AUTO SERVICE

BIGGER
BETTER

When it comes to trucks and other
off-road vehicles, leveling and
suspension kits are game changers.

More ground clearance allows for
bigger tires and overall better
performance capabilities whether
you’'re going mudding or taking
a roadtrip.

Our expert technicians will help you
find and install the best lift kit for your
vehicle so we can get you off the ground

and onto your next adventure.




Top Instagram Organic Posts

MOTR.01.02-Social Ad- General Brand Awareness-
February 2021 - Facebook Only

Campaign Objective: Reach

Dates: February 2-28

Budget: $1,000

Amount Spent: $1,000

Results: 215,303 Reach

Frequency: 1.48

Reach: 215,303

Impressions: 318,689

Clicks: 472

CTR (Link Click-Through Rate): 0.15%
Outbound Clicks: 236

CPC (Cost per link click): $3.41

Outbound CTR: 0.07%

Cost Per Result: $4.64 per 1,000 people reached

This Brand Awareness Ad performed better than the January Ad. We reduced the CPR from
$5.68 per 1,000 people reached to $4.64, which is great. The goal of the ad was to reach as
many potential customers as possible. We targeted individuals aged 24-65+ who live in or were
recently within 10+ miles of Brentwood, Franklin, Spring Hill and Thompson’s Station.

It's also important to note that we limited this campaign to Facebook only. The next ad (below)
was developed specifically for Instagram.

We included people who have the following interests: Goodyear Tire and Rubber Company,
s, Mechanic, Fi f ?

Tire, irestone Tires, repair shop, Auto mechanic, Vehicles,

Products, 3 Hankook Tire, i
Bridgestone, Dunlop Tyres, Engine tuning, Automotive industry, Michelin, Bridgestone Tires,
Auto mail Motor vehicle, ive design, Car tuning or Discount Tire.

Instagram Stories

Instagram Story reach this month was 280 (number of times a unique account viewed each
slide) and impressions were 255 (total number of views, including replays). The overall
completion rate of stories was 92% this month, meaning most people watched the entire slide
before moving forward or exiting. The themes for Instagram Stories in February were Valentine's
Day, Mobile Services, Rewards Club and Shop Online.

Feb 2021 - Lift Kits

Campaign Objective: Reach

Dates: February 2 - 28

Budget: $800

Amount Spent: $800

Results: 180,575 Reach

Frequency: 1.56

Reach: 180,575

Impressions: 281,366

Clicks: 534

CTR (Link Click-Through Rate): 0.19%
Outbound Clicks: 371

CPC (Cost per link click): $2.15
Outbound CTR: 0.13%

Cost Per Result: $4.43 per 1,000 people reached

This Lift Kit Ad was our top performing ad of the month, in terms of website traffic. It generated
371 clicks to the website, which is significantly higher than the other two campaigns we ran.

We targeted men aged 15-45 who live in or were recently within 10+ miles of Brentwood,
Franklin, Spring Hill and Thompson’s Station.

We included people who have the following interests: Goodyear Tire and Rubber Company,
Ford F-Series, Tire, Chevy Trucks, Pickup truck, Cars, Mechanic, Off-road vehicle, Firestone
Tires, Automobile repair shop, Trucks, Auto mechanic, Vehicles, Automotive Products,

i\ ic Hankook Tire, ic i Dunlop Tyres,
Off-roading, Engine tuning, Automotive industry, Michelin, Bridgestone Tires, Auto maintenance,
Motor vehicle, Automotive design, Car tuning, Discount Tire, GMC (automobile) or Suspension
(vehicle)

Facebook Organic Posts

On February 4, we merged the Cool Springs and Franklin Facebook pages in order to focus our
efforts on growing the following and engagement in one place. By the end of February, the main
Facebook page had 4,623 followers. The posts reached 16,271 people and earned 73,502
impressions.

Top Facebook Posts

The top performing organic (unpaid) posts this month on the Facebook page had good
engagement rates ranging between 1-2%. The average engagement rate was 0.69%. The
themes of the top three posts this month were tires, a testimonial, and Valentine's Day.

Organic Social Media Recommendations

We recommend optimizing the About section of the merged Facebook page so that it aligns with
the key messaging developed during our Foundational Branding process.

As we post new content and advertise through the Facebook page, we recommend engaging
with customers (current and potential) by replying to comments and reviews, as well as inviting
new people to like/follow the page.

We are confident that our fresh content and posting strategies will grow the following over time
in accordance with Moody’s business objectives. We recommend continuing to position Moody's
as the trusted local source for leading brand tires, automotive expertise, unbeatable customer
service, lift kit installation and more. We will rely on eye-catching graphics, compelling captions,
relevant hashtags, and customer engagement to achieve these goals.

We recommend continuing to utilize social advertising to grow the Facebook and Instagram
following over time.

‘We recommend launching a social media contest in the Spring in order to encourage more
customers to like the page, drive website traffic and increase overall brand awareness.

Email Campaigns

The February Eblast promoted Brakes. This eblast had an open rate of
21.5%, which is greater than the average 18% for all industries.

MOTR.06.02-Email Marketing-February 2021

Subject Line: 4 Signs You May Need a Brake Check
Send Date: Monday, February 22 at 8:00 a.m.
Sends: 3,976

Successful Deliveries: 3,829

Total Opens: 1,232

Open Rate: 21.50%

Total Clicks: 34

CTR: 0.70%

This Eblast generated 34 total clicks. The “Shop Tires” button had the highest number of clicks
(14), followed by “Book Appointment” (11) and “Shop Lift Kits" (6)

Our open rate and clicks decreased compared to the January Eblast, however, we're still in the
learning phase to determine what content most interests Moody'’s audience. This will be an
iterative process in order to figure out what topics and services resonate best with Moody's
customers.

CallRail Tracking

In February, the top source for calls was Google. The Franklin Google listing brought in 321
calls (compared to 91 in Jan.). The Cool Springs Google listing brought in 139 calls (compared
to 49in Jan.), the Direct listing brought in 135 calls (compared to 54 in Jan.).

The number of calls coming in from the Eblast increased from 2 in Jan. to 6 in Feb. The Social
Ads also generated 2 calls (up from 1 in Jan.).

Email Marketing - Franklin Location: 3 calls
Email Marketing - Cool Springs Location: 3 calls
Social Ads: 2 calls

CallRail Tracking Recommendations

We recommend continuing to utilize CallRail Tracking for campaigns and online listings, so that
we can learn which platforms are generating leads. This information will inform our digital
marketing strategy and help us improve the overall user journey.

Tire Connect
The number of tire searches increased 15% from Feb. 2020 (2,718) to Feb. 2021 (3,141). The
number of general leads increased 23% from Feb. 2020 (214) to Feb. 2021 (265). And the

number of actionable leads jumped from 1 in Feb. 2020 to 12 this month.

From Jan. 2021 to Feb. 2021, there was one less appointment at Franklin (15 in Jan. vs. 14 in
Feb.), but an increase of 11 appointments at Cool Springs (11 in Jan. vs. 22 in Feb.).



OCEAN DRIVE

Rack Cards + Letterhead
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Ocean Drive Plastic Surgery, Dermatology, & MedSpa
5070 Hwy AlA, Suite A - Vero Beach, FL 32963 - 772 | 234 | 3700
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PETSENSE

Animal Care Brochures




VSKI
ASTERS

IDEAL WATER
CHEMISTRY

MALE TANK MATES
NOT IDEAL

1/2 Gal Bowl or
2.5 Gal Tank or Larger

76°F
pH7.0-7.6

LED

Quality Foods
Formulated for Bettas

Tap Water Treated With Betta
Water Conditioner

Keep Males Single, Females in
Sorority or Groups.

Animal Care For
WINTER

WHITE DWARF
HAMSTERS

CAN EAT CERTAIN HANDLE
VEGETABLES WITH CAUTION

CAN EAT WILLDO OK WITH AN
CERTAIN FRUITS ARTIFICIAL HIDE

Wire Cage With Solid Floor,
Glass Tank With Screen Top

Kaytee® Clean & Cozy™ Paper Bedding

Igloos, Huts, Tunnels, etc.

Wheel, Ball for Outside Play

Chews, Toys Made for Hamsters
on a Rotation

Fortified Hamster Diet

Occasional Fruit/Raw Veggies,
Treat Sticks

Water Bottle

Gentle With Caution, Easily Startled
and May Jump

2" Long

3 Years

Solitary as Adults,
Juveniles Can be Temporarily Housed
Together in Same Sex Groups

Animal Care For,
TEDDY BEAR

HAMSTER

CAN EAT CAN EAT CERTAIN
HAMSTER FOOD VEGETABLES

CAN EAT CERTAIN WILLDO OK WITH AN
FRUITS ARTIFICIAL HIDE

Wire Cage With Solid Floor,
Glass Tank With Screen Top

Paper Bedding

Igloos, Huts, Tunnels

Wheel, Ball for Outside Play

Chews, Toys on a Rotation

Fortified Hamster Lab Block Food

Occasional Fruit & Raw Vegetables,
Treat Sticks

Water Bottle

1 o (o]
2w 2020

Make sure to feed quality foods
formulated for bettas

Bettas need only a small amount of
food each day

Select artificial plants that are
fabrics or soft leaf plastic

Will appreciate a leaf hammock

Origin: Thailand and Cambodia

Labyrinth organ helps the
betta breath air

Males make bubble nest at the surface

e HAMSTER
DIET

Feed a commercial diet formulated
for dwarf hamsters

Can become handleable
with care

Keep habitat clean to avoid
respiratory illnesses

Needs multiple chews in habitat
to prevent overgrown teeth

Prone to stress with sudden
loud noises

Found in northwest China, Kazakhstan
and Mongolia

Can be tamed more easily than
other dwarfs

Curious nature

HANDLE
WITH CARE

@ TANK MATES
NOT IDEAL

Feed a commercial diet formulated
for hamsters

Keep habitat clean to avoid respiratory
illnesses

Can become accustomed to grooming
Needs multiple chews in habitat to
prevent overgrown teeth

Prone to stress with sudden loud
noises

Mature hamsters should be kept

one per habitat

BETTA FISH b il

Aquarium

Water Conditioner
Water Testing Kit
Soft Artificial Plants
Soft Net

Gravel

Betta Pellets

Betta Treats

Ol00/0 000|000

Driftwood

(O Additional Décor

o2e

‘petsense

WINTER WHITE
DWARF HAMSTERS

Habitat Specific for Dwarf Hamsters
Small Exercise Wheel

Soft Bedding & Nesting Materials
Fortified Dwarf Hamster Food
Dwarf Hamster Chews

Dwarf Hamster Treats

Food Bowl & Water Bottle

Dwarf Hamster Hide

Dwarf Hamster Chews

Dwarf Hamster Mineral Chews

O/0|0[0/0/00 O|0|0]0

Dwarf Hamster Safe Toys

O Tunnels

O Dwarf Hamster Ball

TEDDY BEAR
HAMSTER

O Habitat Specific for Hamsters
Exercise Wheel

Bedding

Nesting Material

Fortified Hamster Food
Hamster Treats

Food Bowl & Water Bottle
Hamster Hide

Hamster Wood Chews

Hamster Mineral Chews

) [OO/0O/0|0/0|0|0|0

@ GUINEA PIG CAN EAT CERTAIN
DIET VEGETABLES
CAN HAVE CAN EAT
@ TANK MATES CERTAIN FRUITS
Y

Wire Cage With Solid Floor
36x30x18 Ideal

Kaytee® Clean & Cozy™ Paper Bedding

Igloos, Large Huts, Large Tunnels, etc.

Chews, Guinea Pig Pen Toys for
Guinea Pigs on a Rotation

Extruded Pellet Formulated for Guinea
Pigs With Vitamin C, Daily Timothy Hay

Occasional Fruit/Raw Veggies,
Treat Sticks

Water Bottle

Non-Aggressive, Can be Skittish at First

2.5lbs, 8”- 11" Long

SAFETO
HANDLE

WILL DO OK WITH AN
ARTIFICIAL HIDE

Needs unlimited access to
Timothy hay

Feed a guinea pig specific diet

Can be offered dark leafy greens
on occasion

Keep habitat clean to avoid
respiratory infections

Needs multiple chews in habitat
to prevent overgrown teeth

Can become handleable

Very vocal using chirps, squeaks
and purrs

5-8 Years

Can be Housed in Large Habitats
With Others of the Same Sex

Animal Care For

HERMIT
CRAB

NEEDS A HEAT WILL DO OK WITH
SUPPLEMENT AN ARTIFICIAL HIDE
HIGH SAFETO

HUMIDITY HANDLE

NEEDS UVB @ CAN HAVE
LIGHTING TANK MATES

10 Gal Aquarium Per 2 Crabs

70° - 80°F

Sand, Coconut Fiber, Mixture

Heavy Foliage, Vines

Flourescent, LED

Vegetables & Fruits 3 - 4x / Week,
Night Time Feeder

Shallow Dish for Soaking

70 - 80%

Yes, With Caution

6" Long

Up to 10 Years

Yes

Animal Care For,
GERBILS

CAN EAT CERTAIN HANDLE

VEGETABLES WITH CAUTION

CAN EAT WILL DO OK WITH AN

CERTAIN FRUITS ARTIFICIAL HIDE
Q Wire Cage With Solid Floor,

Glass Tank With Screen Top

Kaytee® Clean & Cozy™ Paper Bedding

Enjoys i ion with guinea pigs
and humans
Hops in the air when excited known as
“popcorning”

Guinea Pigs will lay stretched out
when content

CAN EAT HERMIT
CRAB FOOD

CAN EAT CERTAIN
VEGETABLES

CAN EAT CERTAIN
FRUITS

Need to have access to a shallow
dish full of water at all times

Enrichment can be added such as
wood and hides

To breathe properly, humidity must
be maintained

Keeping your habitat clean will reduce
chance of sickness

Add multiple shells to allow the crab
to select a new one when molting

Found in the Caribbean

Will trade or steal shells from
other crabs

Tests shell with large claw

GERBIL
DIET

Keep habitat clean to avoid

Igloos, Huts, Tunnels, etc.

Wheel, Ball for Outside Play

Chews, Toys Made for Gerbils
on a Rotation

Fortified Gerbil Diet

Occasional Fruit/Raw Veggies,
Treat Sticks

Water Bottle

Gentle With Caution, Easily Startled and

piratory illnesses

Needs multiple chews in habitat
to prevent overgrown teeth

Active during the day
Can be kept in multiples/groups
Feed a commercial diet
formulated for gerbils

Prone to stress with sudden
loud noises

(CNICICIICINCNICRICRICHICIICRICRIORIC

Large Wire Cage

Soft Bedding

Fortified Guinea Pig food
Timothy Hay

Guinea Pig Chews & Treats
Food Bowl & Water Bottle
Guinea Pig Hide

Hay Rack

Guinea Pig Safe Toys
Guinea Pig Mineral Chews
Guinea Pig Wood Chews
Nail Clippers

Soft Brush

Indoor Playpen

(CRICHICRICNICRICAICAICHIORIORI®)

HERMIT
CRAB

10 Gallon Habitat With Locking Lid
Thermometer

Wood Decor or Reptile Vines
Water Dish

Food Dish

Heat and Low-Wattage UVB Light
High Quality Hermit Crab Food
Extra Shells

Sand, Coconut Fiber
Sphagnum Moss

Treats

O|0/0|0O/0/0|0|0|0 0

‘petsense

GERSBILS

Habitat Specific for Gerbils
Med-Large Exercise wheel
Soft Bedding

Nesting Material

Small Hide

Fortified Gerbil Food
Gerbil Chews & Treats
Food Bowl & Water Bottle
Gerbil Hide

Gerbil Mineral Chews

CAN EAT CERTAIN
VEGETABLES

CAN EAT
CERTAIN FRUITS @

Wire Cage With Solid
Glass Tank With Scre

Kaytee® Clean & Coz

Igloos, Huts, Tunnels

Wheel, Ball for Outsi

Chews, Toys Made fc
on a Rotation

Fortified Hamster Di

Occasional Fruit/Raw
Treat Sticks

Water Bottle

Gentle With Caution,
and May Jump

2" Long

3 Years

Solitary, Can be Aggr
Towards Others

Animal Care For

GUINEA
PIG

CAN EAT CERTAIN
FRUITS

CAN EAT GUINEA
PIG FOOD @

Wire Cage With Solid Fl
36x30x18 Ideal

Paper Bedding

Igloos, Large Huts, Lary

Chews, Guinea Pig Pen
Toys on a Rotation

Extruded Pellet Formu
Pigs With Vitamin , Dz

Occasional Fruit & Raw
Treat Sticks

Water Bottle

Non Aggressive, Can B

25Lbs, 8- 11" Long

5-8Years

Can Be Housed in Larg
With Others of the San

CAN EAT CERTAIN

VEGETABLES

CAN EAT

CERTAIN FRUITS @
Q Wire Cage With Solid

Glass Tank With Scre

Kaytee® Clean & Coz

Igloos, Huts, Tunnels

Wheel, Ball for Outsi

Chews, Toys Made fc
on a Rotation

Fortified Mouse Diet

Occasional Fruit/Raw
Treat Sticks

Water Bottle

Gentle With Caution,




PETSENSE

Valentine'’s Day Photos Toolkit




VALID THROUGH XX.XX.XX

etsense
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Your Entire Purchase et ' Valentine's Day -
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N etsense

' Valentine's Day

PHOTOS
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Bring thev oo e PURRFECT WOOF OF
your life to Petsense MATCH? YOUR LIFE? Bring your pet to
A H s Petsense for a

to get YOUEVEE It p— VALENTINE'S
Day photo taken with DAY

your furry friend! ] ' PHOTO!
We'll have the props, .

you bring the pet!

=t

We’'ll provide the
props and your furry
friends can provide
the kisses!




REGISTER CONSTRUCTION

Homepage Redesign






RIDEOUT & SONS

Website






BYNUM TRANSPORTATION

Social Media



.... -




CONNER EXTERIORS

Social Media






TRACTOR SUPPLY COMPANY

Landing Pages






TRACTOR SUPPLY COMPANY

FFA Grants for Growing POP Kit



EXCLUSIVELY AT

GRANTS FOR
GROWING

SRR OIESEINGE G sl SEIEHEIONE

S

: AG EDUCATION

FEBRUARY 17 - 28
DONATE AT CHECKOUT

100% OF FUNDS RAISED BENEFIT FFA

FFA makes a positive difference in the lives of students by developing their potential for premier leadership,
personal gowth, and career success through agricultural education. Visit FFA.org to learn more.

GRANTS FOR GROWING
A COMPETITIVE GRANT PROGRAM ONLY AT TSC

FFA Chapters have been invited to submit a request
for funds to help support project-based or experiential
learning opportunities.

& Soprivce

Grant Application
Grant Applicationg
Award Notifica

Maximum Grant

CASHIER PLEASE SCAN

4 49394
SKU 87

*This is a competitive grant pro
awarded will be based upon the {
with program objective:

| SUPPORT FFA!



TRACTOR SUPPLY COMPANY

4-H Paper Clover POP



HOW ARE PAPER CLOVER FUNDS USED:
Funds raised provide opportunities for 4-H’ers to attend 4-H
Camp or other 4-H Leadership Experiences. In situations where

attending in-person camp is no* - - -=t'- 4 Moo b

activities available to help mee :
such as 4-H at Home, Virtue TRACTOR
SUPPLY C?

YOUR DONATI!
4-H Camps, Virtual Camp, .

WHAT
4-H is America’s largest yout
empowering nearly six millio

to lead for a lifetime. 4-H p
programming in science, civic 4
incorporate hands-on learning 4

with the skills and confid

TO LEARN MORE V & %
CASHIER PLEASE SCAN T(

CREATING OPPORTUNITIES T
FORKIDS OUT HERE

Funds raised provide opportunities for 4-H’ers to attend

| SUPPORT 4-H!

4-H Camp or other 4-H Leadership Experiences

DONATE AT CHECKOUT
APRIL 28 - MAY 9

No endorsement by 4-H is implied or intended. Use of the 4-H Name and Emblem is authorized by USDA. 4-H is the youth development program of our nation’s Cooperative Extension System.




TRACTOR SUPPLY COMPANY

Website Homepage Redesign






STATE BEAUTY SUPPLY

Holiday Hour Flyer + Social






STATE BEAUTY SUPPLY

Social Pack
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STATE of beauty. We We are your STATE of beauty. We We a
n wholesale salon strive to provide the best deals on wholesale salon strive to provide the best
lle Tennessee. Visit and beauty supplies across Middle Tennessee. Visit and beauty supplies acro
1ore. yourstateofbeauty.com to learn more. yourstateofbeauty.com tc




RESTAURANT MARKETING

Social Packs



WHO IS

RESTAURANT

MARKETING,

ETINGINC RESTAURANTMARKETINGINC

Posts

INC.? < RESTAURAI

restaurantmarketinginc

“ restaurantmarketing
Mama's on 39 Mama's on 39

WHO IS

GET THE MOST OUT OF YOUR RESTAURANT

MARKETING,

INC.?

W Qv

19 likes

restaurantmarketinginc We are a boutique marketing
and creative agency that works exclusively within the
hospitality industry. We help restaurants build strong
brands and media relationships which, in turn, translate
to brand awareness and a loyal customer base.

W © Qv

19 likes

restaurantmarketinginc V
and creative agency that
hospitality industry. We he
brands and media relatior
to brand awareness and &

.boutique marketing
xclusively within the

DON'T KNOW wrants build strong

ey thich, in turn, translate
AN/ / :7 [=
\"}f'A‘\\ji/ ’:_ﬂ E _F \

ustomer base.
T
/AN U:]\) i
/ L N ]




DELIVERY
GOT.YOU

DOWN? ETINGINC < RESTAURANTMARKETINGINC RESTAURA
Posts

% restaurantmarketinginc restaurantmarketing
Mama's on 39 Mama's on 39

GAIN
EXPOSURE
TO NEW
CUSTOMERS.

W W

19 likes

.boutique marketing restaurantmarketinginc Trying to open a virtual kitchen restaurantmarketinginc
xclusively within the but don't know where to start? We can help you build a and creative agency that
wrants build strong solid strategy —from packaging to third-party delivery— hospitality industry. We he
thich, in turn, translate that's sure to make your concept a hit. Message us to brands and media relatio

‘WHAT WE HAVE BEEN
ustomer base. get started! to brand awareness and &

WORKING ON

ONILIAYVIN INVHNVLEIE

SIYGGESS




EGAN & HOME

Social Pack #2



rder but what's your
n County?

This may be a tall order but what's your
favorite place to eat at in Williamson County?

This may b
favorite place to eat at in W




TALENT RECRUITING SOLUTIONS

Social Pack



we'll help you get
number of industries,
N specialists, B2B
nent. Learn more
s.com/.

With Talent Recruiting Solutions, we'll help you get
your foot in the door. We serve a number of industries,
including medical sales, clinical RN specialists, B2B
sales, IT sales and sales management. Learn more
about our services: https://talentrs.com/.

With Talent Recruiting So
your foot in the door. We
including medical sales, ¢
sales, IT sales and sales |
about our services: https





